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Expansion of e-commerce market accelerated by contact-free trend

overseas direct 
purchases and sales
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Supermarkets& Department stores 
33.0%

Convinience store & SSM 
20.6%

Online distribution 
46.4%

Supermarkets & Department stores
37.8%

Convenience stores & SSM 
21.3%

Online distribution 
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Increasing number of online sellers due to the contact-free trend

Significant changes have been observed in e-commerce field, such as offline sellers entering online, and the rapid growth of 
the social media commerce, due to the contact-free trend.
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Company Introduction

14th FL, Building A, 168 Gasan Digital 1-ro, Geumcheon-gu, 
Seoul (Gasan-dong, Woorim Lions Valley)

Sungkyunkwan University

Goods Move Through ‘KOREACENTER’ Network
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Domestic e-commerce Global e-commerce Big data e-commerce

Summerce Platform
Makeshop N Company INC.

(MallTail)

Corporate governance structure by business divisions

Enuri

BuiltOn

GMO
Makeshop

US branch

Japan branch

Germany branch

China branch

UK branch

SweetTracker

Makeshop
(Business division)

PlayAuto

LinkPrice

Separate corporation from parent unit

Business division
(not separated from parent unit)
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KOREACENTER operates e-commerce business in three major fields

Business divisions

Domestic e-commerce Global e-commerce Big data e-commerce

Global e-commerce fulfillmentIntegrated e-commerce platform Shopping big data platform
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Performance indicators

(Unit: KRW B)(Unit: KRW B)

Revenue and operating profit have continued to grow with double-digit increase.
Profitability improves as scale increases.
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Growth history and background

Development and improvement of our own 
platform

Fulfillment business through global infrastructure and 
network construction.

Increase of capacity by M&A and 
strategic MOU

Strategy  1.

Strategy  2.

Strategy  3.

Expansion of contact-free 
e-commerce platform

Strategy  4.

1H
142.1

KOREACENTER
Contact-free E-Commerce Platform construction

Revenue
(Unit: KRW B)

By investing in global infrastructure first and expanding e-commerce services, 
We have diversified our service area and continued steady growth every year.
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01. Domestic e-commerce

Online

O4O(Offline)

Social media

Online shopping malls 
& Major companies

Social media & Mobile shops

Offline shops

Targets

Areas

Key words

Affiliate

Reward

Shopping 
mall 

creation

The largest affiliate advertising platform in Korea

The largest keyword advertising agency in Korea

Global reward platform

Global expandable platform:

Starting business solution that encompasses online and offline

Advertising platform based on data:

Diverse e-commerce advertisement and differentiated consulting

Product 
sourcing & 
supplying

Education & 
consulting

Entering 
overseas 

marketplac
es

Synchroniza
tion among 
marketplac

es

Fulfillment

Social 
Media

Portal

Video

Mobile

PerformanceTargeting

* Official partner of Facebook & Instagram for advertising and global fulfillmentStarting business Operating Global expansion
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MySoho, 
41%

MakeShop, 
46%

KOREACENTER CO., LTD 13

01. Domestic e-commerce : Key indicators

Number of operating 
sellers

36,536
Compared to the 1H of last year, 

82% Increased

Total transaction 
amount

\4.6T
Compared to the 1H of last year,  

35% increased

[StamPang] 

Smart solution for offline sellers

- Providing a solution to convert offline store customers 

into online members

[MakeShop] 

Premium shopping mall creation service

- Providing creation and customization of shopping malls 

specialized for corporate customers

[MySoho] 

Shopping mall solution with social media

- Building shopping malls that enables product 

registration and sales easily with a smartphone

Portion of 
operating sellers

※ 20.1H
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• The increasing number of registered stores is accelerating due to the expansion of free services, and we are realizing both top-line growth and increased profitability 

through the 'additional revenue model establishment strategy'.(PG fees, advertising sales, etc.)

• The increase in advertising sales had a major impact on the surge in operating profit in 1H, and ad sales are expected to increase in 2H as stores continue to increase.

01. Domestic e-commerce : Financial performance

28.9
(1H) 6.8

(1H)
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02. Global e-commerce

Infrastructure for fulfillment

Drop Shipping
Business

Cross-Border
Transaction

Fulfillment

Multi-directional platform (Seller ↔ Buyer)

Cross-border e-commerce platform

\1.5T of annual transaction amount

9 fulfillment centers in 6 countries

• Grown into a cross-border transaction platform with stable infrastructures.

• The global fulfilment center will be expanded with 'license fee model' 

through partnerships with local companies.

(* A model charged for usage of MallTailbrand and its system ex. UKCenter)

IT systems optimized for each country

Development and optimization 

of own automation system with 

fulfillment know-how 



Vitatra, 
10%

MallTail Story, 
19%

ShipGet, 
21%

MallTail, 
50%
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02. Global e-commerce : Key indicators

Fulfillment platform for B2B businesses

- Fulfillment for whole global businesses

- Providing opportunities of expanding business areas to

regional businesses in each country

➢ Support for global sellers to enter Korean market

through infrastructure

Expansion of cross-border transactions

- Fulfillment service for transactions between other

countries not through Korea

Entering into Korean market

Number of direct 
purchase overseas 

880k
Transaction amount

\100B

Number of B2C 
membership

365M
Compared to 1H of last year 

8% increased

*Members shopping globally in Korea

Providing drop shipping solutions

- Supplier expansion within the platform through 

system operation without stock

※ 20.1H

Portion of 
membership

Global seller

Seller

MallTailBuyer

1. Providing global 

product data2. Order

4. Global logistics

3. Ordering

information
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02. Global e-commerce : Financial performance

ut the operating profit of the first half of this year alone reached five times 

the annual operating profit of last year.

→Due to the biggest event in the global commerce, “Black Friday” in the 2H, It is expected to achieve record sales and operating profit.

→ “License fee model” 

125.9

163.8

2018 2019 2020(e)

862
(1H)

233
734

2018 2019 2020(e)

0.2% 0.4%

318
(1H)

Sales has grown and profitability has improved responding to rapidly increasing global contact-free trend, based on the optimized global fulfillment system
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03. Big data e-commerce

▪ Collecting data from 5,600shopping malls

▪ 680M datasets of online products

▪ 11M datasets of standardized products

▪ 720M datasets of e-commerce logistics.

▪ 3M panels for online shopping data

▪ 85M online shopping datasets from panels

▪ Collecting 10M e-commerce datasets

▪ Including data from 20 countries

▪ Collecting data from 209 websites

Service Platform Collected Datasets Big Data Products Major Clients

▪ Korean major manufacturers & distributors

▪ Research & analysis companies

▪ Publicorganizations (Bank of Korea etc.) 

▪ Marketplaces, Home shopping businesses

▪ SOHO malls

▪ Marketplaces

▪ Shopping platforms(Naver, Coochaetc.)

▪ Manufacturers around the world.

▪ Online distributors(Sellers, shopping malls)
Refinement 

& Analysis 

of Big Data

No.1 in e-commerce big data business with the best refining and analytics technology,

Enuri has an incomparable amount of data through price comparison service & delivery tracking service.



Delivery data, 
47%

Enuri, 
44%
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Transaction amount 
through Enuri platform

\5.5B

03. Big data e-commerce : Key indicators

Portion of 
Shopping 

data

Global products, Marketplace sellers, SOHO malls
3% for each

Number of data sets 
about shopping

1.6B

The only big data platform for e-commerce with the value chain of the entire big data field

※ 20.1H

Colleting & Extracting data Cleansing data Analysis
Commercialization

(Into Business Intelligence)
Sales
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03. Big data e-commerce : Financial performance

Seizing a rapid growth opportunity due to surge in big data demand,
With aggravating competition among marketplaces.

• Big data sales has grown 40% annually.

• The value of Enuri is increasing as the only supplier of e-commerce big data in Korea.

• In the second half, which includes the peak season of shopping, data sales growth is expected to increase significantly, leading to an increase in operating margin.

→GMV is expected to grow by more than 20% YoY due to the solid growth of hard goods such as home appliances and the mart products such as fresh foods.

25.7

2019 2020(e)

14.4
(1H)

636

2019 2020(e)

366
(1H)

24.9%
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01. Overall management performance

20Y 1H 2019 2018 2017 20Y 1H 2019 2018 2017

Consolidated Summary Financial Statement
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02. Sales performance by division

6.4
9.2

6.8

0.2

0.7
3.2

5.9

6.4
3.7

(2.9)
(5.5)

(4.2)

Domestic e-commerce division
The sales has increased due to it’s expansion of business areas and the acceleration of online conversion with the 
contact-free trend.

Global e-commerce division The profitability has grown due to increasing global product demand and efficient operation of the fulfillment.

Big data e-commerce division
The business has grown together with the market boom that includes increasing amount of product data and aggravating 
price competition.

2018 2019 2020.1H

0

※ etc. consists mostly of amortization costs for identifiable intangible assets
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Unit: KRW B Unit: KRW B 


