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Contact-free commerce of KOREACENTER begins in earnest
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Big data
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increasing number of registered sellers

→ Growth of revenue and operating profit

• Global Logistic Fulfillment

• Incomparable capacity of fulfillment 

→ Operating profit increased by providing a essential 
platformfor cross-border transactions.

• Big data Platform for E-commerce.

• Intensifying competition in e-commerce market and 
increasing transaction amount. 

→ Increased size of database and big data sales

Doubled

** MAKESHOP : Online Shopping Mall Creation Solution
MALLTAIL : Global Logistics Service
ENURI : Online Price Comparison Service

3.4%

6.7%
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01. Domestic E-commerce _ MAKESHOP

The contact-free trend has led to a rapid growth in local e-commerce with businesses and offline sellers.

Increasing registered sellers

1) GMV 2) Advertising transaction3) Revenue4) Operating profit

Increased profitability 

Equivalent to top 5% 3.4 

4.6 

0.045 0.132

2019.1H 2020.1H

45.6

132.1

1.2T ↑

86.5B ↑

20,074 

36,536 

2019.1H 2020.1H

16,462 ↑

Number of stores: 82.0% increased

- GMV : 35.3% increased
- Advertising transaction amount : 189.7% increased
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As the number of stores surged, sales and operating profit increased by about 65% year-on-year

: The proportion of advertising sales increased sharply.

13.4B ↑

2.89B ↑

01. Domestic E-commerce _ MAKESHOP

The number of operating stores 

Number of stores is expected to continuously rise through 2H

Increasing potential targets for advertisement.

by advertising sales due to 

its high operating leverage

Sales: 67.5% increased

Operating profit: 65.2% increased
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Securing 9 logistics fulfillment centers in 6 countries,

Key indicators has grown rapidly in response to huge global contact-free trend

02. Global E-commerce _ MALLTAIL

3.38

3.65

2019.1H 2020.1H

0.27M ↑

638,262 

881,158 

2019.1H 2020.1H

242,896 ↑

‘Infrastructure expansion & independent system development’

: Realizing economies of scale

• Minimizing time and cost when expanding additional centers 

technical alliances 

as Spain, France, 

and etc. 

Number of members : 8% increased

Number of overseas direct purchases: 38.1% increased



81.3 86.2

2019.1H 2020.1H
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※ 20Y1H : Data collected before semi-annual report of accounting firm(Not confirmed)

02. Global E-commerce _ MALLTAIL

(176)

3,180

2019.1H 2020.1H

3,356M ↑

Rapid growth of key indicators 

: Responding to rapidly increasing global contact-free trend based on the optimized global fulfillment system

Profitability improved significantly with incomparable fulfillment
capacity

operating profit of the first half of this year alone reached five 
times the annual operating profit of last year

• Any number of fulfillment centers

‘License fee model’ 

※ 20Y1H : Data collected before semi-annual report of accounting firm(Not confirmed)

Sales: 6.0% increased

Turned into surplus

4.9B ↑



6

Dramatically increased size of product DB due to intensifying competition among marketplaces

→Sales of price comparison business increased significantly

03. Big Data E-commerce _ ENURI

62B ↑

490

690

800

2019.1H 2020.1H 2020.2H(e)

→Aggravateprice competition and increase of product data demand

• ENURI ranks first in the e-commerce big data area 

482

544

2019.1H 2020.1H

Number of goods: 40.8% increased

GMV: 13% increased



7

A platform with a virtuous cycle structure that grows together as the e-commerce market grows

03. Big Data E-commerce _ ENURI

12.0

14.4

2019.1H 2020.1H

2,967 

3,658 

2019.1H 2020.1H

an incomparable e-commerce big data provider

ENURI's e-commerce big data sales is growing by more than 40% 

very profitable 

mart products such as fresh foods

2.4B ↑

691M ↑

※ 20Y1H : Data collected before semi-annual report of accounting firm(Not confirmed)

Sales: 1.0% increased

Operating profit: 65.2% increased

※ 20Y1H : Data collected before semi-annual report of accounting firm(Not confirmed)
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Quality of Earnings

Consolidated operating profit for the first half of 2020 was \9.54B, but the total operating profit of the three major business 

divisions: domestic e-commerce, global e-commerce, and big data e-commerce was \13.35 B.

9.54

6.75

3.18

3.66

Domestic 
E-commerce

Global 
E-commerce

Big data 
E-commerce

13.35

4.05

9.54

13.59
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Conclusion

As an e-commerce platform optimized for the contact-free trend,

Growth is expected to continue in the second half based on various services and data assets

KOREACENTER The contact-free eCommerce platform

Increased number of various sellers in MAKESHOP 
platform with contact-free trend.
→ Growth in sales of both Advertisement and PG 
commission

→ By exceeding BEP along with additional CAPEX,
OPM can be greatly improved

→ Growth in sales of  both Big data and 
Price comparison

※ 20Y1H 

Domestic
E-commerce

Global
E-commerce

Big data
E-commerce
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01. Overall management performance

Consolidated Summary Financial Statement



KOREACENTER CO., LTD 12

02. Sales performance by division

6.4
9.2

6.8

0.2

0.7
3.2

5.9

6.4
3.7

(2.9)
(5.5) (4.2)

Domestic e-commerce division
The sales has increased due to it’s expansion of business areas and the acceleration of online conversion 

with the contact-free trend.

Global e-commerce division The profitability has grown due to increasing global product demand and efficient operation of the fulfillment.

Big data e-commerce division
The business has grown together with the market boom that includes increasing amount of product data 

and aggravating price competition.

2018 2019 2020.1H

0

※ etc. consists mostly of amortization costs for identifiable intangible assets

44.6 55.5
38.9

125.9

163.8

86.2

13.4

25.7

14.4

5.8

6.5

2.6

2018 2019 2020.1H

Unit(KRW B) Unit(KRW B) 


